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Abstract: 
In this study, the process between supply chain management, production and distribution is explained through in-depth interviews. It’s 
focused on examining the meaning of supply chain management (SCM) in literature and flow process of money, information and raw 
material of SCM. Also, it is pointed out that SCM as a system having principles. As a research method, SCM system is examined in 
an in-depth interview with towel -bathrobe textile companies in Denizli with facilities integrated from yarn production to fabric production. 
In-depth interviews were conducted with production managers of 15 towel-bathrobe textile companies. With this study, it is aimed to reveal 
how the basic rules required for the establishment of a successful SCM apply to the relations with suppliers and customers in the 
production and distribution processes of towel-bathrobe textile enterprises. In addition, three main SCM flows; money, information and 
material were analyzed in the participating companies. As a result of this analysis, a common flow diagram was created for these 
enterprises. 
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1. Introduction  
In today’s economical and business system, business world focuses on reducing costs, sustainability in financing, 
marketing, producing and supplying. This study is based on one of the marketing mix; place as supply chain system. 
Supply chain (SC) is a network of a distribution system that contains raw materials (yarn), finished (dyed fabric) and 
semi-finished (unpainted knitted fabric) products through logistics. It’s a progressive process that answers needs of 
customer. The customer is the driver of the chain, because paying money to the members of SCM is the customer.  
2. Supply Chain Management in Literature: 
According to Pounder et al. (2013) SCM is a system that is gaining importance in business world in internally and 
internationally. For Christopher (1992) SC refers to meaning of today, which is an organization consisting of 
operations creating value for company and parts of the chain like suppliers and the customer. By known definition of 
SCM; planning, implementing and controlling the operations for the effective use of raw materials and operating 
process (Oliver and Webber, 1992), the view of Council of Supply Chain Management Professionals (CSCMP) by 
laws (2013) enlarges the definition’s scope with the third and fourth parties of the operating system. In Stevens’ 
study (1989) it’s mentioned the cost effectiveness of SCM. According to Porter (1980) to have competitive advantage 
in the market, companies should have generic strategies like; overall cost leadership, focus and differentiation. So, an 
integrated company can achieve a competitive advantage by implementing its cost leadership strategy. In this study, 
it’s aimed to express meaning, flow process, importance and the principles of SCM. The literature review on these 
two part is the guide for research part in order to have information about SCM flow process from production 
planning and to finished product level within the in-depth interviewed companies who have integrated factories 
including yarn factories, which lead them as cost effective companies, as mentioned in Porter’s competitive 
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two part is the guide for research part in order to have information about SCM flow process from production 
planning and to finished product level within the in-depth interviewed companies who have integrated factories 
including yarn factories, which lead them as cost effective companies, as mentioned in Porter’s competitive 
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2.1. Process in Supply Chain Management 
There are 3 main flows within the SC system, which are; money, information and raw material flow (Lee, 2000) 
shown in figure 1.  
 
 
Figure 1: SCM System Through Money, Information and Material Flow 
Source: Kramarz, M. & Kramarz, W. (2019). “Managing The Flow Components in Supply Chains”. METABK, 58(1-
2): 158. 
 
Blue arrow shows money flow where money comes from the customer from end of the chain to distributor-seller 
etc. and from distributor-seller to the factory and to the supplier (Kramarz and Kramarz, 2019). Information flow is 
also shown with blue arrow since information also comes from the region-customer, whether there is any product in 
storage or in stocks. It’s directly forwarded to factory from distributor-seller etc. For production it’s important to 
have the information on raw materials. Material input is first stage of the SC system as the beginning point is shown 
with green arrow. Other two flows start from the end of chain. The material changes to the order of customer 
(Kramarz and Kramarz, 2019). To be part of this system members of SC should share the information needed for 
production and logistics. In chain if the customer is satisfied with the service or product that she/he has paid for, the 
company is also satisfied because of the loyalty of its customer, hence long and profitable life of the company 
depends on loyal customer. The loyal customer who buys the product from regular buying channel knows the 
regularity of raw material, so if there’s any change within the raw material or raw material supplier, the customer feels 
the change. Stability is vital within the system in order to protect the satisfaction of loyal customer in order to win-
win point. SCM structurally has long-term relationships. Within this the manufacturer stabilizes the relationship 
between customer and supplier.  
 




2.2. The Principles of Supply Chain Management System 
The SC has necessary rules for managing the partners in harmony for having sustainable efforts (Mentzer et al., 
2008).  
Unity of Purpose; one of the main purposes of the companies is having profit (Vereecke  et al., 2016). According to 
Fliedner (2003) SC system foresees the allocation of resources and uses resources in an effective way through system 
management.  
Collaboration; as defined in the studies of Panahifar et al. (2015), Simatupang and Sridharan (2005) it is a way of 
coming together of two or more companies in order to plan and manage the SC system successfully. In the study of 
Whipple and Russell (2007) coming together for a common purpose supports also flow of information between 
parties simultaneously. Collaboration requires intention of working together and sharing time for being effective in 
managing the SCM (Audy et al., 2012; Fawcett et al., 2002).  
Coordination: According to Niemann et al. (2018) visible and effective leadership is needed to set and enact the plan 
in accompany with operators. The producer company who organizes and manages the SCM system provides 
coordination according to the needs of parties in chain (Nuttall, 2013; Mentzer et al, 2001). There is need of 
transparency in order to have effective management.  
Information Sharing: Clean information flow is the most important function in sharing (Voigt and Karl, 2012). In 
the study of Al-Doori (2019) information sharing is described as an input like sale forecasts, production planning of 
some knowledge on making strategies through SC (Cao and Zhang, 2013). The SCM system contains parties besides 
suppliers i.e. logistic companies, retailers, wholesalers and dealers. In a case of incomplete information, these parties 
will be affected and they will be damaged as economically also as efficiency in working system. For Panahifar et al. 
(2013) the other important issue is the security of information flow between parties of SCM system. To preserve the 
information within flow and also the competitive advantages of the parties a contract is necessary.  
Trust serves as a guarding mechanism of the SC partners’ know-how, experience, price, profit, money-raw material-
information flow and win-win relationship. For Lehoux et al. (2014) and Niemann et al. (2018) this can be applied 
through a long-term contract between the parties. In the study of Barratt and Oliveira (2001) in order to set trust in 
relationship between parties, there are time and also cooperation that organizes the implementation of promises 
given by the parties needed. Trust is mechanism, which firstly works inside the company and between employees. 
(Almeida et.al., 2015).  
Transparency is needed to have effective cooperation and collaboration in managing the system. The parties in the 
SCM system monitor money, information and raw material flows of the SC. The parties need clear information 
about the flows’ position. Information about these flows is secured by the contract, so that there is more trust to be 
transparency about sharing the information (Ding, 2013; Niemann et al., 2018; Klaas and Delfmann, 2005).  
Institutionalization: The companies, which don’t have the mind of institutionalization they keep themselves from 
information flow, where the SCM system doesn’t work effectively (Parulekar and Verulkar, 2015). For an effective 
SCM sharing information on time and having the view of keeping all needed within the money-raw material-
information flow triangle between parties (Sorensen, 2005; Ford, 1984).  
 
3. Research Method 
The research technique of this study is based on explorative research. In this research method first step is secondary 
data, literature review, which is mentioned in the beginning part of the study. The other step is to find answers to 
questions of the researcher through in-depth interview. In-depth interview is an explorative research method that 
contains one to one interview with the parties related to the searched topic (Gegez, 2007). The main reason of why 
this research technique is chosen is to make depth-interviews with 15 production managers who are the managers of 
companies, which have yarn factories where they get the raw material to produce towel-bathrobe. With in-depth 
interview there are two main aims. One is to present the supply chain system process of these 15 companies and 
explain three flow of SCM system within these companies and their parties. The other is to put forward the 
principles of SCM from their business point of view. 
 
3.1. Sampling 
In this study, the textile sector is divided into branches and reduced to fabric production. In the report of Ministry of 
Trade (2019) it’s told that Denizli and Bursa are important cities in Turkey that have large production level on 




towels. Referring to this statement the report on ‘81 Provincial Industry Status in Turkey’ published by the Ministry 
of Science, Industry and Technology of Turkey textile production rate is 25% in Bursa, 44% in Denizli. According to 
report of Denizli Chamber of Commerce (2019) nearly 65% exports in Denizli belong to textile and apparel 
products. In the field of textile and apparel exports, Denizli accounts for nearly 35% of the country's annual home 
textile exports. From this point, Denizli is decided to choose for the research, where the fabric production is highly 
observed as 170 company referenced by Denizli Organized Industrial Zone. 31 of them are on towel-bathrobe 
business. The number of companies is the universe of this study. The sampling for this study is decided according to 
companies in towel-bathrobe sector, which have integrated factories from yarn to towel-bathrobe where there are 15. 
In this study, 15 companies are examined through in-depth-interview with production managers. These are the 
managers of companies, which have yarn factories where they get the raw material to produce towel-bathrobe.  
 
3.2. Reliability and Validity of the Study 
In this study qualitative research method is used through in-depth interview. In qualitative research method view for 
reliability and validity changes according to some scholars. For Guba and Lincoln (1982) there needs to be 
trustworthiness instead of validity and reliability. In their study they mention about some criterias; credibility, 
dependability, confirmability and transferability. Credibility includes prolonged involvement, member checking, peer 
debriefing-peering by scholars (Holloway and Wheeler, 1996:10). For prolonged involvement time is needed to have 
objective point of view about the respondents and also to understand the environment that they live during the 
production process. Within this in-depth interview in order to provide objectiveness and trust interview was 
executed in afternoon hours in the office of product manager and also before the interview the day was spent within 
the factory observing the applications of processes of SC. Member checking involves two interviews. First is the 
main depth-interview, second is to cite findings about the interview to the respondents in order to check (Başkale, 
2016). In this study to check the information given about the process of SC management and perception of 
principles, the findings are told to the respondents. For dependability, triangulation technique is used. The questions 
asked to increase the internal validity were “are the results credible” and “can these findings be repeated with the 
same or similar respondents”. In triangulation technique there is comparison between two or more interviews or the 
results of two or more data sources (such as, individual interviews with different group members). In this study first 
comparison is used as a triangulation technique, which points out that 15 companies are interviewed (Başkale, 2016; 
Mays and Pope, 2000; Streubert and Carpenter, 2011). For Creswell (2003) in order to check for the validity of the 
findings it’s said that at least one of these criterias are to be mentioned within research method. For confirmability of 
study there some points to be checked like recordings or notes, blogs, findings, process of findings, methods, aim of 
study, expectations, questions and observations (Holloway and Wheeler, 2016) which are mostly mentioned in this 
study. In transferability, there is generalization about the findings. But in qualitative research method the aim is to 
focus on understanding and explaining the situation that is investigated or interviewed. From this view to verify 
transferability in qualitative research method the environment of the research, sampling process and features of the 
respondents need to be explained (Sharts-Hopko, 2002; Başkale, 2016). Last criteria of trustworthiness in qualitative 
research method, transferability is explained in sampling and in-depth interview process of this study.  
 
3.3. The Limitations of Study 
Because of time and cost limitations, sampling in this study is limited by 15 companies that have integrated factories 
on towel-bathrobe production in Denizli.  
 
3.4. In-depth Interview Process 
Questions are asked to 15 production managers of yarn factories. The in-depth interview process took 15 days. Time 
period was in September-November 2020. In order to be objective and clear during the interview the aim of the 
study was shortly told to the product managers. The interview was executed in afternoon hours in the office of 
product manager and duration of in-depth interview was about 90 minutes for per product manager. Before the 
interview the day was spent within the factory observing the applications of processes of SC. Taking notes was the 
method of interviews rather than recording. Recording was not preferred in order to provide trust. In analyzing 
period, the findings were told to the respondents for checking whether the information given about the process of 
SCM and perception of principles are right or not. The age range of the respondents was 30 to 50. The professional 




experience of the respondents was at least 5 years. The questions, which are asked to the respondents, are grouped in 
two sections accordance with the aim of the study.  
Section 1 - Aim: Understanding the organization of SCM process within companies in towel-bathrobe sector in 
Denizli which have integrated factories from yarn to towel bathrobe. 
Questions: To explain about planning and production process from raw material to finished product, logistics 
process as a part of SC, money, raw material and information flow within SC members. 
Section 2 - Aim: Implementing the principles of SCM according to their understanding. 
Questions: Definition and implementation of unity of purpose, coordination, cooperation, implementation, 
transparency, reliability and institutionalism according to their point of view. 
 
4. Findings 
The aims of this study are to understand how the companies in towel-bathrobe sector in Denizli, which have 
integrated factories from yarn to towel-bathrobe, organize their SCM process and to explain how they implement the 
principles of SCM from their point of view. The questions are asked in two sections through in-depth interviews to 
15 product managers. 
 
4.1. SCM Process in Towel-Bathrobe 
System flows backward where the customer initiates process when he or she places an order instead of company 
having a production plan. When the company receives an order for a new product which has not been manufactured 
before, there should be a sample production phase where the company creates a sample in the laboratory with the 
correct colour fix, weight, quality and gets the sample approved by the customer before the serial production starts. 
Findings are explained following SCM stages; planning, production, logistics and information flow.  
Planning is one of the most important phases in an integrated factory; prioritizing operation plans through time is 
vital, because in factory there are multi processes in action. Prioritizing operation plans is organized depending on 
the order deadline. Production phases identified in this study are as follows: 
 Yarn Supply Phase: Since yarn is needed to produce fabric, integrated companies have their own yard 
factories. So this is the first supplier in the chain where the order has come into production process.  
 Needle Selection Phase: The types of needles that will be used in production of towel-bathrobe differ 
according to weight of towel-bathrobe knitting.  
 Dyeing Phase: Once the towel-bathrobe knitted, dyeing of fabric will be the following process. The 
integrated company, which has a dye house, orders the dye and other chemical products if needed in this 
production process.  
 Washing Phase: After the dyeing process is completed, the fabric is washed in the water that’s supplied by 
artesian well.  
 Pre-Packaging Phase: The materials for packaging are purchased from other suppliers.  
 Quality Control Phase: At the end of the production process, the quality control officer checks the finished 
product for approval and then the finished product get ready for packaging.  
 Packaging and Delivery Phase: Following the packaging, logistics distribution is conducted and the ordered 
product is delivered to the delivery point mentioned in the contract.  
The planning department should be prepared to take action in a case of any machine breakdown. Considering 
probable breakdowns, the planning department should foresee the estimated time of repair in order to plan the 
deadline of an order. The satisfaction levels of the customer are strongly connected to delivery on time given in the 
contact and fulfilling the material standards studied at lab and approved by the customer at the beginning.  
Logistics, since some of the customers are located in different parts of country and there are long distances between 
them and Denizli where the factories are located in, timely delivery is the key factor for success. If the factories fail 
to deliver the orders to customers on time, they are faced the penalty fees specified in the contract. Delivery on time 
and logistics are key factors in success of SCM where these factors are heavily dependent on information flow and 
harmony in operations.  
Information flow in the SC and between employees is generally conducted by phone. The companies utilize order 
forms in order to collect information from the customers and most companies use more or less the same sets of 
information in these forms. The order form, including quantity, weight, size, deadline, production company and 




signatures (if it is not a repeating order), is sent to the production company's accounting department. The accounting 
department investigates the financial risks of the potential customer. If a high-risk level is defined, the order will not 
be processed, but if there is a medium or low risk, small quantity orders are approved for production. After the 
approval of the accounting department, the order form is processed and sent to the production department in order 
to be inserted in the production queue. The SCM process is as shown in figure 2 below.  
 
 
Figure 2: The SCM Process of Interviewed Companies 
Source: Output of the in-depth interview 
 
5. Conclusion and Suggestions 
In this study, findings about the applied principles within 15 towel-bathrobe integrated textile companies show that 
some SCM principles are not implemented properly. It’s hard to say there is a standard or common use of SCM 
system between companies. The companies reviewed in this study are mostly semi or non-institutionalized. The 
companies, which don’t have the understanding of institutionalization, are away from information flow, where the 
SCM system doesn’t work effectively. As a result of being non-institutionalized, information is not shareable 
between the parties in chain. To be part of SC system members of the chain should share the information needed for 
production and logistics. In case of a technical difficulty in production line, it is not common practice to share 
information and estimated delay with the customer by these companies. They prefer continuing the production 
process with a back up producer in order to deliver the order on deadline. Informing the customer in case of a 
problem affecting the delivery date is very important, as it will affect the workflow of the customer and is also an 
ethical responsibility. Only general information is ensured to customer and the parties in SCM. The results of the in-
depth interview with the companies indicate that coordination is mostly not part of the production process. It may 
be because of the result of un-professional behaviours of the employers. As a result of the in-depth interview; it was 
found that companies in this study generally exchanged information in the SC via telephone or e-mail. Other finding 
was that employees of these companies did not have the knowledge and understanding required to use mobile 
technologies and software applications. It has been determined that using the phone as the main tool for information 
flow may cause some problems like not fully understanding the order details due to ambient noise or forgetting 
details because taking notes is not practical while the calls answered in production factory.  
The relationships between the SCM principles described in the literature and the information obtained from this 
study is explained below. 
 There is unity of purpose between the participant companies but less ability to implement. 
 Collaboration in information, money and raw material flow is interrupted because of limited use of 
information technology. There is also lack of Coordination due to this interruption.  
 Information Sharing is not conducted effectively because of limited use of technology. 
 Trust applies varies from company to company. 
 Transparency differs depending on the performance of coordination and cooperation between 
manufacturer and customer firms. 
 Institutionalization varies according to the companies understanding. 




SC system is a value chain that gathers the abilities of partners and creates harmony and synergy, which make the 
system powerful, competitive and cost effective where the long-term relationship is established between partners 
(Almeida et.al., 2015). In order for the SCM system to function as a machine, all parties involved in the system must 
complete their duties and responsibilities and comply with the flow diagram. For customer satisfaction it is important 
to ensure a smooth flow of information and materials to create an effective SCM process. This satisfaction will affect 
the existence and profitability of the enterprise. Customer share determines the market share of enterprises. 
Therefore, the loss of loyal customer reduces the profit of the enterprise and its market share. For an effective SCM 
system, the businesses in the SC needs long term contracts, in building long-term relationship with other parties 
implementing the SCM principles. The nature of SC is a living organism shaping up according to system length and 
needs of the partners.  
This study's importance, originality and uniqueness are because of the limited number of integrated yarn companies 
producing towel-bathrobe in Denizli. There is also limited research on such companies, particularly on the flow of 
SC management principles and SCM system details. These companies’ being small and medium-sized enterprises 
(SMEs) also makes this study significant, since 98 percent of the Turkish economy is composed of SMEs (İrten, 
2020). For future research subjects SCM system can be examined within other integrated textile companies in other 
cities and also sectors as durable goods.   
 
5.1. Suggestions 
Mistakes made by companies especially in exporting processes, such as delayed deliveries or miss qualified products 
cause huge damages like losing customers, having negative reputation and paying punishment fees. In order to avoid 
such mistakes, companies should consider production, raw material and information processes. For a clear 
communication e-mails are safer and more convenient than phone calls and there are also recording and backup 
functions in email communication. Because the flow of information is written in this method, the percentage of 
misunderstanding can be reduced. 
 
References 
Almeida, M. M. K., Marins, F.A.S., Salgado, A.M.P., Santos, F.C.A. & Silva, S.L. (2015). “Mitigation of The Bullwhip 
Effect Considering Trust and Collaboration In Supply Chain Management: A Literature Review”. Int J 
AdvManufTechnol, 77, 495–513. 
Audy, J.F., Lehoux, N., D’Amours, S. & Rönnqvist, M. (2012). “A Framework For An Efficient Implementation of 
Logistics Collaborations”. International Transactions in Operational Research, 19(5): 633-657.  
Barratt, M. & Oliveira, A. (2001). “Exploring The Experiences of Collaborative Planning Initiatives”. International 
Journal of Physical Distribution and Logistics Management, 31(4): 266-289. 
Başkale, H. (2016). “Nitel Araştırmalarda Geçerlik, Güvenilirlik ve Örneklem Büyüklüğünün Belirlenmesi”. Dokuz 
Eylül Üniversitesi Hemşirelik Fakültesi Elektronik Dergisi, 9(1): 23-28 
Büyüközkan, G. & Vardalog ̆lu, Z. (2012). “Analyzing of CPFR Success Factors Using Fuzzy Cognitive Maps In  
Retail Industry”. Expert Systems with Applications, 39(12): 10438-10455. 
Cao, M. & Zhang, Q. (2013). Supply Chain Collaboration: Roles of Interorganizational Systems, Trust and 
Collaborative Culture. London: Springer. 
Chapman RL, Soosay C. & Kandampully J. (2002).“Innovation In Logistics Services and The New Business Mode: 
A Conceptual Framework”. ManagServQual, 12(6): 358–371. 
Christopher, M. (1992). Logistics: The strategic Issues. London: Chapman and Hall. 
Creswell, J. W. (2003). Research design: Qualitative, Quantitative and Mixed Methods Approaches. California: Sage 
Publications.  
Ding, Y. (2013). “Study of Collaborative Management of Supply Chain In an IT Environment”. Journal of Industrial 
Engineering and Management, JIEM, 6(4):1082-1093. 
Dosb (2020). “Denizli Organize Sanayi Bölgesi-Firmalar”, available at: http://www.dosb.org.tr/24/firmalar/ 
(accessed 17.06.2020). 
Dto (2020). “Denizli Ticaret Odası, 2019 Ekonomik Yönüyle Denizli”, available at: https://www.dto.org.tr/wp-
content/uploads/EkonomikRapor-2018.pdf (accessed 29.12.2020). 
Gegez, E. (2007). Marketing Research-(Pazarlama Araştırmaları). İstanbul: Beta Print -2nd Edition. 




Guba, E. G. & Lincoln, Y. S. (1982). “Epistemological and Methodological Bases of Naturalistic Inquiry”. 
Educational Communication and Technology Journal, 30 (4): 233-252.  
Fawcett, E.S., Magnan, G.M. & Fawcett, A.M. (2010). “Mitigating Resisting Forces To Achieve The Collaboration-
Enabled Supply Chain”. Benchmark Int J, 17(2): 269–293. 
Fawcett, S. E. & Magnan, G.M. (2002). “The Rhetoric and Reality of Supply Chain Integration”. International 
Journal of Physical Distribution and Logistics Management, 32(5): 339-361. 
Ford, D. (1984). “Buyer - Seller Relationships In International Industrial Markets”. Industrial Marketing 
Management, 13(2): 101-113. 
Fliedner, G. (2003). “CPFR: An Emerging Supply Chain Tool”. Industrial Management and Data Systems, 109(1): 
14-21.   
Fynes, B. & Búrca, S. (2005). “Supply Chain Relationship Quality and The Competitive Environment-A Contingency 
Perspective, Supply Chain Management: European Perspectives”. (Ed) René de Koster and Werner Delfmann , 
Copenhagen Business School Press. 
Holloway, I. & Wheelar, S. (2013). Qualitative Research in Nursing and Health Care. Wiley-Blackwell Publications. 
Kanter, R. M. (1994). Collaborative Advantage: The Art of Alliances. USA: Harvard Business Review. 
Kim, S.M. & Mahoney, J.T. (2010). “Collaborative Planning, Forecasting and Replenishment (CPFR) As a  
Relational Contract: An Incomplete Contracting Perspective”. International Journal of Learning and Intellectual 
Capital, 7(3-4): 403-428.  
Klaas, T. & Delfmann, W. (2005). “Notes on the Study of Configurations in Logistics Research and Supply Chain 
Design, Supply Chain Management: European Perspectives”. (Ed) René de Koster and Werner Delfmann, 
Copenhagen Business School Press. 
Kramarz, M. & Kramarz, W. (2019). “Managing The Flow Components In Supply Chains”. METABK, 58(1-2): 158-
160. 
Lambert, D.M., Cooper, M.C. & Pagh, J.D. (1998). “Supply Chain Management Implementation Issues and Research 
Opportunities”. The International Journal of Logistics Management, 11(1): 1–17. 
Lee, H. L. (2000). “Creating Value Through Supply Chain Integration”. Supply Chain Management Review, 4(4): 30-
36. 
Lehoux, N., D’Amours, S. & Langevin, A. (2014). “Inter-Firm Collaborations and Supply Chain Coordination:  
Review of Key Elements and Case Study”. Production Planning & Control: The Management of Operations, 25, 
(10): 858-872. 
Mays, N. & Pope, C. (2000). “Qualitative Research in Health Care, Assessing Quality in Qualitative Research”. BMJ, 
320, 50-52.  
Mentzer, J.T., Stank, T.P. & Esper, T. (2008). “Supply Chain Management and Its Relationship To Logistics, 
Marketing, Production and Operations Management”. Journal of Business Logistics, 29(1): 31-45. 
Mentzer, J.T. et al. (2001). “Defining Supply Chain Management”. Journal of Business Logistics, 22(2): 1-25.   
Ministry of Trade, (2019). “Home Textile Report” available at: 
https://ticaret.gov.tr/data/5b87000813b8761450e18d7b/Ev%20Tekstili%20Raporu.pdf (accessed 29.12.2020). 
Niemann, W., Kotzé, T. & Jacobs, D. (2018). “Collaborative Planning, Forecasting and Replenishment 
Implementation: A Case Study of a Major Grocery Retailer In South Africa”. South African Journal of Industrial 
Engineering, 29(4): 1-16. 
Nuttall, S. (2013). “Supply Chain Management: Some Lessons Learned the Hard Way”. Journal of Business 
Continuity and Emergency Planning, 6(3): 222-227. 
Oliver, R.K. & Webber, M.D. (1992). “Supply Chain Management: Logistics Catches Up With Strategy”. The 
Strategic Issues Logistics. (Ed.) M. Christopher. London: Chapman and Hall. 
Panahifar, F., Heavey, C., Byrne, P.J. & Salam, M.A. (2015). “Partner Selection Factors For Successful CPFR 
Implementation Using Fuzzy DEMATEL”. Journal of Economics, Business and Management, 3(12): 1138-1145.  
Panahifar, F., Ghadimi, P., Azadnia, A.H., Heavey, C. & Byrne, P.J. (2013). “A Study on CPFR Implementation 
Critical Factors For The Automotive Spare Part Industry”. 8th EUROSIM Congress on Modelling and 
Simulation, 1(8): 1-6.   




Parullekar, A. & Verulkar, A. (2015). “Supply Chain Management and Its Relationship With Organizational 
Performance: A Literature Review”. Journal of Commerce and Management Thought, (6-4): 770-787 
Porter, M. E. (1980). Competitive Strategy: Techniques For Analyzing Industries and Competitors, New York: The 
Free Press. 
Pounder, P., Bovell, G. & Pilgrim-Worrell, S. (2013). “A Review of Supply Chain Management and Its Main External 
Influential Factors”. Supply Chain Forum-An International Journal, 14(3): 42-50. 
Sharts-Hopko, N. C. (2002). “Assessing Rigor in Qualitative Research”. Journal of the Association of Nurses In Aids 
Care. 13(4): 84-86.  
Simatupang, T.M. & Sridharan, R. (2005). “An Integrative Framework For Supply Chain Collaboration”. The  
International Journal of Logistics Management, 16(2): 257-274.  
Smaros, J. (2007). “Forecasting Collaboration In The European Grocery Sector: Observations From A Case  
Study”. Journal of Operations Management, 25(3): 702-716.  
Stank, T.P., Keller, S.B. & Daugherty, P.J. (2001).“Supply Chain Collaboration and Logistical Service Performance”. 
J Bus Logist, 22(1): 29-48. 
Stevens, G.C. (1989). “Integrating The Supply Chains”. International Journal of Physical Distribution and Materials 
Management, 8(8): 3–8. 
Streubert, H. J. & Carpenter, D. R. (2011). Qualitative research in Nursing. (5th ed.). Philadelphia: Lippincott 
Williams and Wilkins.  
Whipple, J.M. & Russell, D. (2007). “Building Supply Chain Collaboration: A Typology of Collaborative  
Approaches”. The International Journal of Logistics Management, 18(2): 174-196.  
Vereecke , A., Steendam T.V. & Broeke M.V. (2016). “The 7 Cs of Supply Chain Management: Practices for 
Profitable Growth”. Journal of Marketing Development and Competitiveness, 10(1): 94-105. 
Voigt, G. & Inderfurth, K. (2012). “Supply Chain Coordination With Information Sharing in The Presence of Trust 
and Trustworthiness”. IE Transactions, 44: 637–654. 
Zhang, X., Fang, W. & P., Z. (2019). “Interaction Among Information Sharing, Supply Chain Structure and 
Performance”. Journal of Coastal Research, School of Economics and Management, 1(93): 870-878. 
